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Abstract: Marketing management is the important part of our life. Without the marketing marketing management the 

concept of growth cannot be completed. Humanity know about the concept of marketing very wall. In the classic era the man 

exchange the good according to needs. In this era of globalization the marketing concept is very recognized. Marketing 

Management provide the road map of development. Marketing management provide the way how to way of devlopment and 

promotion of product. Marketing management teach the lesson how to face the competition in the market with competitives. 

Marketing management provide the way how to make the good strategy. Marketing management knowledge is very use full for 

every socitey. Marketing management provide the theory structure how the product is designed. Marketing management 

provide the hermony all the segament of the product cycle. Marketing management provide the model how to increase the 

sales in the various ways. Marketong management is the important tool that how the product is promoted in the era of 

globalization. Marketing management is the importance part of socitey. After the globalization the marketing management 

become more important. Marketing management in these days have more Important as compare to the previous time. After the 

culture of organizational business marketing management got the place in the socitey. In this era of globalization many tools of 

marketing management are very use full for devlopment of product. Marketing management are very important for 

commercialization. 

Keywords: Marketing, Sales, Management 

 

1. Introduction 

Marketing Management is the importance part of our life. 

Without marketing management we cannot achieve the target 

of sales. Marketing is the only way which provide the way of 

progress to the entire world. With the pessage of time 

marketing management increase his credibility in the world 

profession. The concept of marketing management was 

present in the man naturally. Everybody want that his product 

should be sold on the reasonable price, therefore we can say 

the marketing is the integreal part of world. Economy. When 

we study the marketing management first we should consider 

the concept of segamentation. Segamentation is the vital part 

of our marketing management. In segamentation we examine 

the product with demographically. When we study the 

demographically concept. Segamentation concept provide 

which product is suitable for people of other country. 

Marketing segementation give the awareness and guidence 

how the produce can be successful in region. The second 

concept of marketing management product cycle. In product 

cycle we generate the idea and scanning of mind. Allocate 

the Budget, Research and Devlopment is the important part 

of product cycle. With the help of research and Devlopment 

we can measure the effectiveness of product. If the research 

are not give good result, We can made the further steps for 

the improvement in the product. With the help of marketing 

management we can reach the good result of the product 

devlopment. Commercialization is the important part of 

marketing management with the help of commerlzation of 

product we can achieve the target of sales. Marketing 

management guide which can be situation in the marketing 

regarding the launching of product. There are lot of situation 

are faced in the marketing. perFect competition. In perfect 

competition every one want to achieve the market with the 

help of manipulation of price, This situation is very important 

for seller, Because he want gain in the market. Second phase 
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of marketing competition is monopolist competition, In 

monopolist competition some seller are agree on such 

settlement, In monopolistic competition not allow others to 

enter in the market. Very important thing is that antidumping 

approach. In which some body enter in the market with the 

reduce the price which is very comparatively low as compare 

to the other sellers. Very important part of the marketing 

management is that promotion of sales. Marketing 

management provide the tools how to increase of sales 

through Advertising, promotion, Marketing Management 

provide the way how the product can be promoted through 

various ways. Marketing Mix are the importance concept of 

marketing management. Product, place, price promotion. 

These are very viable tools of marketing. When we adopt this 

approach we can get the success in the marketing regarding 

the achievement of sales and promotion. Thus we can say 

that the marketing management is the important part of our 

life. If can get the achievement we can adopt the good 

marketing strategy and models. Marketing Management is 

the very fine tool for everybody [1-20]. 

2. Marketing Management with 

Professional Approach 

Marketing management is the important part of our 

concept of growth cannot be completed. Humanity know life. 

Without the marketing marketing management the canout the 

concept of marketing very wall. In the classic era the man 

exchange the good according to needs. In this era of 

globalization the marketing concept is very recognized. 

Marketing Management provide the road map of 

development. Marketing management provide the way how 

to way of devlopment and promotion of product. Marketing 

management teach the lesson how to face the competition in 

the market with competitives. Marketing management 

provide the way how to make the good strategy in the various 

circumstances. Marketing management provide the good 

structure of the market. With the help of marketing 

management we can design the good structure of the market, 

which can boost the economy. Marketing management 

provide the way how to promote our product. Marketing 

management provide the how to promote our product in this 

era of globalization. In the age of Business management and 

professionalism we can achieve the goal of economic 

development with the marketing management. Markrting 

management is very important for every country person. 

With the help of marketing management we can achieve the 

goal of good business culture. Marketing management very 

help full for the person, who want creat the market on the 

very large scale. In this era of globalization the student 

should get the qualifications of marketing management, In 

the era of devlopment the marketing management subjects is 

included every level. Apporximitly every university of this 

world are teaching Marketing management at every level. 

Many Professional qualifications introduced regarding 

marketing management, lot of student have the degree level 

and Professional level qualifications of marketing 

management. Segemention is the important part of marketing 

management, with the help of segementation we can analyze 

the market very well. Segementation provide the technique 

how to launch the product. Price mechanism is the import 

part of global economy, with the help of price fixtation policy 

the Business can get the more profit as compare to the other 

business man. Marketing management provide the way how 

the achieve the terger of sales and promotion. With the help 

of marketing management we can face cross culturerization. 

Marketing management provide the path how to creat the 

market in other countries where the culture are entire 

different. Marketing management is the integreal part of the 

world economy. Marketing management knowledge is very 

use full for every socitey. Marketing management provide the 

theory structure how the product is designed. Marketing 

management provide the hermony all the segament of the 

product cycle. Marketing management provide the model 

how to increase the sales in the various ways. Marketong 

management is the important tool that how the product is 

promoted in the era of globalization. In this globalization the 

marketing is more important than the other fields. Marketing 

management provide the guidence to all the person who are 

directly link with the product devlopment. Product 

development is only segement which are very important for 

every person, who are the directly link with the research and 

development. Resesrch and development is the important part 

of human life. Marketing management provide the guidence 

to all researches, researcher are engaged in the researcher and 

Devlopment. Marketing management are the Important tools 

all the researchers. Marketing management provide the way 

how to train the marketing staff with knowledge in this era of 

globalization. Marketing management is very important for 

every person engage in the product developmen and research 

and in the study and consultancy [1-35]. 

3. Marketing with Conceptual Approach 

Marketing management is the importance part of socitey. 

After the globalization the marketing management become 

more important. Marketing management in these days have 

more Important as compare to the previous time. After the 

culture of organizational business marketing management 

got the place in the socitey. In this era of globalization 

many tools of marketing management are very use full for 

devlopment of product. Marketing management are very 

important for commercialization. Marketing management 

introduced the concept of product devlopment. Marketing 

management give the measurement how to capture the 

market in the era of globalization. Marketing management 

gave the concept of marketing segamentation, 

segamentation gave the measure how to distributed the 

market in the various area and races. Marketong 

management are very important in the acedemic and 

professional studies. Marketing management subject are 

tutored by the many universities and colleges. Many 

professional bodies came into being with intention of 
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promote the marketing management. Many teacher and 

professor are available in this world universities and 

colleges, who are giving the education of marketing [1-25]. 

4. Conclusion 

Marketing management is the important part of human 

life. Without marketing management the goal of promotion 

and development cannot be achieved. Marketing 

management provide the way of devlopment such people 

who want achieve the goal of devlopment through heard 

work and knowledge. Marketing management is very 

important in the era of globalization. We cannot face the 

challanges of globalization with out marketing management. 
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